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For immediate release

Holiday Lettings™ Travel Bulletin, June 2011: 

Price and photos drive holiday buying decision for parents
With summer just around the corner, research conducted by holidaylettings.co.uk™, the UK’s busiest holiday home website, reveal that price is the biggest influencer for 83 per cent of families when browsing for and booking holidays. Photographs of the accommodation came a close second in influencing the holiday choice (65%). On average families spend £1,809 per year on holiday(s).
The Holiday Lettings Family Holidays Insight Survey, which surveyed 3,000 parents also revealed that for 64 per cent of families holidays are the most important focus of their budgeting after necessary expenses on food, bills and clothes. 
Prominence of pricing in the decision impacts on holiday timing
· 60 would take their kids on holiday out of term time to save money, if they could get permission from the school
· 48 per cent take a seven night holiday once a year; 31 per cent take a14 night holiday once a year 

Overseas holidays only work for half of parents
· Only 51 per cent of parents feel the need to travel abroad to have a ‘real holiday’
Accommodation vital to quality of holiday
· For 37 per cent the holiday only really starts when parents find the accommodation is expected
· 63 per cent expect accommodation marketed as “family friendly” to provide secure gardens, cots, high chairs and stair gates, and to a lesser extent toys, sterilising equipment and pushchairs
· 61 per cent consider villa and cottage rentals when booking holidays with 65 per cent most valuing the freedom and flexibility that self catering provides – the larger the family the more appealing it seems to be

· Those opting for alternatives to self catering like to have catering and entertainment provided
· Peer opinion is vital for almost three quarters (71%) who use review websites and forums when researching holidays

As demand for self catered holiday accommodation booked directly with a property owner continues to grow in popularity, holidaylettings.co.uk has seen a 21 per cent increase in booking enquiries this year compared to the same period in 2010. 
.../

Kate Stinchcombe-Gillies, spokesperson for holidaylettings.co.uk, says: “Kids or no kids, the added space, privacy and flexibility that comes with renting a home versus a room in a hotel is proving increasingly invaluable for consumers and the value for money speaks for itself. Typically, there is no VAT to pay on a rental and perhaps most importantly for families the cost per person is significantly less.
“Holiday Lettings has recently added TripAdvisor’s review system to its holiday home adverts and the uptake in just a few weeks reflects the fervour for peer opinion these days. Holidays are one of the family’s largest annual expenses and it should come as no surprise to see such investment in holiday research and heeding the experiences of others.”
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For more information, comment or images, please contact:
Lanisha Butterfield: 01865 312059 / lanisha@holidaylettings.co.uk  
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