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For immediate release – October 2008

Solutions for Second Home Owners
Is your holiday home ready for rental? 

In recent years holiday home letting has proven to be the fastest growing sector of the travel industry, yet only one in five second home owners let out their additional property. In an industry worth around £1 billion per annum, that equates to a massive £4 billion of income missed out on each year by hundreds of thousands of British second home owners. 
[image: image1.png]For those owners considering entering this buoyant marketplace there is a brand new guide to help get them started. Letting your holiday home is a free booklet produced by leading holiday home website holidaylettings.co.uk. Having given away 10,000 guides to homeowners, developers and estate agents, the second edition of the booklet is hot off the press and now also available as an e-book.

There couldn’t be a more important time to start covering the costs of running a second home, but here are some tips to get second home owners started:
[image: image2.emf]

Furnish with flair 
Think: mass appeal, neutral shades, wear and tear friendly. 

Use mid-high quality furnishings that will last longer and require less maintenance whilst looking more attractive to holidaymakers. Select a neutral palette of colours and use brighter accent colours on accessories to maximise mass appeal. Make sure you provide enough comfortable seating for at least the number of people the property sleeps. Sun loungers, outdoor dining furniture and a barbecue are wise investments. 
Make your home family friendly 
Kids need entertaining, especially on a rainy day, so provide a box of toys, videos, DVDs, board games, books, or dressing up clothes. Cover the basics off an you’ll have a family friendly house worth shouting about: include a high chair, stair gate and cot, but consider a steriliser kit, pool toys, buckets & spades and baby monitors.
…/

Indispensible items for your holiday home 
Your guests have chosen to go self-catering, so make sure the kitchen has everything they need. Supply enough cutlery, crockery and glasses for double the number of people your property sleeps. Leave some basics such as tea, coffee, herbs, sugar and washing up liquid, sponges, tea towels, washing powder and toilet roll. You could also offer to provide more extensive grocery baskets for a small additional fee – especially if you’re guests are arriving late.
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Marketing Your Holiday Home – Benefits of Online 
The internet is increasingly the first place renters look when organising their holiday and you can expect to reach audiences of well over a million holidaymakers each month. Online holiday home advertising portals such as holidaylettings.co.uk give you the ability to show more photos and give lengthier descriptions of your property than other mediums. 
Advertising Secrets – Think like a holidaymaker! 
In order to get the most out of your advert you need to get inside the head of your target market. As the owner you know your property’s unique selling points but make sure potential holidaymakers do too. 
Be enthusiastic when writing your property description, state important points in easy to read lists in the body of the advert and don’t use capitals as it looks like you are shouting. 
Every picture tells a story 
Good photography is the single most important tool for effective advertising and it’s what holidaymakers will look at first before reading the description. 
· Lighten Up – Open the windows and let in plenty of natural daylight & try to choose a bright sunny day. 

· Inside and out – Strike a good balance between exterior and interior shots. 

· Anti Glare – Take photos with the sun behind you 

· Dusk or Dawn – Daylight is most complementary in the first or last few hours of the day 

· Stage shots – Think ‘show home’: lay the dining table, put out a bottle of wine and fill the fruit bowl 

· Hide the family – Don’t use people in photos, allow holidaymakers to imagine themselves there
Adapt your advert to different seasons and different client bases throughout the year. If you own a ski chalet, think about how it can be marketed for other seasons; promoting activities such as hiking or cycling during the summer months. 
- ends -
 
Editors Notes:


For your latest copy of ‘Letting your holiday home - a guide to get you started’ please contact: 
Victoria Blackman, Senior Account Executive, 
Ash Communications

victoria@ashcommunications.com or 020 7734 5666

About holidaylettings.co.uk

A business fuelled by British passion for property investment, the expansion of low cost airline routes and the need for a 21st-century tool for finding holiday accommodation, holidaylettings.co.uk is now the UK’s busiest holiday home website. 

Ross Elder and Andy Firth co-founded holidaylettings.co.uk in 1999 and have spearheaded the company’s mission to become the UK’s No.1 holiday home website that it is today. The success of its model attracted investment from Rightmove plc in March 2007. Now leading the field in holiday home advertising and self-catering accommodation search facilities: 

· Around 1.5 million holidaymakers visit the site each month
- 
27,000 properties available for holiday lettings worldwide
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