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Is your holiday home ready for the next rental year?

Make sure you and your property are ready for the influx of bookings in the New Year with advice from www.holidaylettings.co.uk  

For the majority of holiday homeowners the peak season has been and gone for this year. Late autumn is a quieter time; you accept some short breaks, finalise Christmas week and wait patiently for the post Christmas bookings furore.

But what have you learnt from this year’s bookings? Have you read your guest book, considered customer feedback, either negative or suggestion packed? Whether you were happy with the number of enquiries you received or not, comments and suggestions should always be taken on board. Now is the best time to put processes into place for next season; prevent mistakes from this year happening again.

First and foremost, get your prices right. Set them now before it’s too late. Do some research to check that you are not over or under valuing your property in comparison to similar holiday homes in the same town or resort. Know the lowest price you can offer out of season and know when you can and can’t afford to haggle on the price with enquiring holidaymakers.

Organise a booking contract. If you advertise your holiday home with an online rental site, they should be able to provide you with an example of one. At the same time set a figure for damages deposits and make sure your insurances are up to date. You don’t want to lose money being caught out by an insurance claim.

Do try and visit the property yourself in the low season. You will need to check for wear and tear, do some touch up jobs and keep the grounds tidy. Whilst you’re there take some new photographs. If you make changes to the property, decor or furnishings, any photographs of the property you use in marketing material or on rental websites need to be up to date. This applies to prices and local area information too.

Ross Elder, MD of holiday home portal Holiday Lettings comments: “Photographs really are the key to attracting the holidaymaker. Take them in good light showing stunning views, a clean, tastefully decorated villa or apartment with an edge of luxury.”

Ross adds: “Step into the shoes of the holidaymaker and realise the detail you would expect upon arrival at your holiday destination. Finishing touches are another thing that draws holidaymakers back time and again. Easy examples include token toiletries and fluffy towels in the bathroom or a welcoming bottle of local wine in the fridge.”

More information and advice on marketing your holiday home effectively is available online in the recently launched Holiday Lettings Owners’ Area.
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About Holiday Lettings
www.holidaylettings.co.uk is the web’s fastest growing holiday rental site. Providing effortless online advertising for holiday homeowners worldwide and rental properties for holidaymakers to choose from in over 70 countries.

Established in 1999 by business partners Ross Elder and Andrew Firth, the site presents in-depth information on over 8,500 properties. From French gîtes and Spanish apartments to Tuscan villas or an exotic Caribbean hideaway.
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