
Page 1 of 22 

 holidaylettings .co.uk – The UK’s No.1 holiday home website 

Media Enquiries : Kate Stinchcombe, PR Officer t 07791 114296 / 01865 312010 e kate@holidaylettings.co.uk   

Under embargo: 00:00, Thursday 13 November 2008 

 

Contents 

Contents 1�

Executive Summary 2�

84 per cent more holiday home owners became landlords in 2008 3�

UK holiday home landlords grow by 73 per cent in 10 months 4�

84 per cent let their homes out of necessity or to generate extra income 6�

A third of holiday home landlords have a mortgage LTV of at least 76 per cent 8�

£8,000 average gross rental income per annum – or a part time job 9�

Mr & Mrs Holiday Lettings today 11�

It’s not all about private owners 13�

Outside influences and the outlook for 2009 16�

It’s as simple as... 18�

The private holiday home holiday 19�

Editor’s Notes 20�

Holiday home rental matrices 22�

 

 

 

 

 

 

 

 



Page 2 of 22 

 holidaylettings .co.uk – The UK’s No.1 holiday home website 

Media Enquiries : Kate Stinchcombe, PR Officer t 07791 114296 / 01865 312010 e kate@holidaylettings.co.uk   

Executive Summary  

 

Property investment is a somewhat British obsession; thought to be a route to and a sign of affluence 

and financial security as well as a more reliable source of retirement income. The economic events of 

2008 have rather foiled the plans of many investors and made others reconsider the value of their 

additional properties. 

 

For the 850,000 Britons that are thought to own property overseas, not to mention the other two 

million with second homes in the UK1, 2008 has been a year of reassessment.  

 

This report examines the re-evaluation of property assets and the realisation of the added value of 

additional properties as a source of income, in this case through short term holiday lettings. In 

surveying second home owners and short term lettings agencies the report reveals the mood of the 

property investor, second home owner and agent, and the prospects for the holiday home market in 

the coming months.  

 

Analysing 2008 from the perspective of the holiday lettings industry, the report discusses the supply 

and demand factors currently in place, rental income and the decision to share private holiday homes 

with paying guests. Finally, the report sets out predictions for the marketplace in 2009; growth 

expectations and the shift from owning a holiday home to realising its value as a vital source of 

income.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                      
1 ONS Wealth & Assets Survey, January 2008 
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84 per cent more holiday home owners became landlor ds in 2008   

 

84 per cent more holiday home owners have entered the holiday lettings market since January 

compared to the previous six months.  

 

In September 2008 holidaylettings.co.uk conducted a survey of its advertisers - holiday home owners 

and landlords. Asked how long they had owned their property and how long they had been letting it 

out for the results revealed a significant number of long term owners entering the lettings 

marketplace. Just 10.6 per cent said they had bought their property in the last 12 months, yet for 

nearly a quarter (23.4 per cent) of respondents 2008 was their first year of letting. Furthermore, 

looking at those who have owned for five years or more (30 per cent), only 15 per cent have been 

letting equally long. We conclude from this that new entrants to the marketplace are not just new 

investors, but those beginning to appreciate the added value of their holiday home as a source of 

rental income. 

 

The table below further demonstrates the shift in the type of property investor and landlord now 

seeking rental income compared particularly to 2006, and how the shift has happened gradually over 

the last two years as mortgage and interest rates have spiralled. 

 

Years owned 
property  Survey responses year on year  

 2006 2007 2008 

1 37% 26% 8% 

2 21% 20% 18% 

3 16% 18% 18% 

4 9% 12% 14% 

5+ 6% 24% 30% 

 

 

These figures demonstrate an increasing shift towards letting private holiday homes to paying guests 

by both ends of the spectrum – those who have bought in the last five years and have higher interest 

rates and mortgage payments to consider, and those who have owned for more than five years and 

have begun to realise the added value of their property.  
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UK holiday home landlords grow by 73 per cent in 10  months  

 

The UK property market has been a gloomy place for most of 2008 as house price indices have 

reported price decreases month on month. In relation to the migration of second home owners 

realising the added value their second property could hold, it has been a particularly significant year 

for British second home owners. The growth in UK inventory of homes advertised on 

holidaylettings.co.uk has grown 73 per cent year to date. The following table demonstrates particular 

country growth areas in 2008.  

 
 

Growth of inventory by country Jan-Oct 2008  

Raw figures and percentage  

Country  Inventor y @ Jan 
1st  

Inventory @ Oct 
30th  

Inventory  
growth 

Percentage  
growth 

Greece 219 470 251 115% 

UK 1720 2974 1254 73% 

Portugal 1234 1937 703 57% 

France 2495 3638 1143 46% 

Canary Islands 950 1384 434 45% 

Australia 197 287 90 45% 

Italy 1583 2292 709 45% 

Balearic Islands 471 666 195 41% 

Turkey 832 1160 328 39% 

Spain 5304 7145 1841 35% 

USA 565 756 191 34% 

Cyprus 1182 1536 354 30% 

Bulgaria 449 557 108 24% 

 

 

Greece and Australia appear slight anomalies in that they have inventories of less than 500 homes, 

therefore growth expressed as a percentage is not a complete reflection of their size. However, it is 

still worth reflecting on particular growth influences in these marketplaces.  
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easyJet introduced flights to Crete, Corfu and Thessaloniki from Gatwick and Manchester earlier this 

year. Jet2 have also recently introduced routes from Newcastle to Rhodes and Corfu and Leeds 

Bradford to Crete, with a Manchester to Crete route opening next May. These introductions could 

certainly have influenced the decision of property owners there to start letting out their homes to 

holidaymakers now that cheaper flights are available.  

 

Impending global financial crisis in Australia and seeing its nearest neighbour New Zealand hit 

recession ahead of the rest of world could have spurred owners of Australian properties to switch to 

lettings. Over 90 per cent of the Australian properties advertised on holidaylettings.co.uk are owned 

by people based in Australia with an appreciation for the long haul British holidaymaker – the 

dominant user of holidaylettings.co.uk. A holiday home is certainly more suitable and better value for 

money for long haul holidaymakers staying in one place for more than a few days, enabling guests to 

enjoy a home from home experience and avoid interruptions from chamber maids, for example, whilst 

trying to conquer jet lag. 
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84 per cent let their homes out of necessity or to generate extra 

income  

 

In the recent survey of holidaylettings.co.uk advertisers the two most stated reasons for letting out 

holiday homes to paying guests were ‘out of necessity to cover mortgage repayments and running 

costs’ (43 per cent) and that they ‘realised the added value of the property to generate income’ (41 

per cent). 

 

These figures again reflect the increasing distinction between today’s holiday home landlords. Once 

the realm of ‘mixed use’ investors, people who bought their home for some personal use but needed 

the extra income from renting it out to cover costs, holiday home landlordship has broadened its 

domain to include every type of second home investor – capital gains investors, lifestyle investors and 

rental income investors. 

 

The holiday lettings marketplace is no longer driven by those on the scourge for rental income; 

lifestyle buyers and capital gains investors are cashing in on their nest eggs too. It is now a 

marketplace for, and one rarely considered previously by, capital gains investors; those who cannot 

afford to sell even if they wanted to and for whom rental income acts as reasonable cost coverage 

until the property market picks up again. 

 

Knowing why holiday home landlords originally bought their property compared to how they are now 

using it is a revelation in itself. The table below further demonstrates the shift in the type of landlord 

since Holiday Lettings last surveyed its advertisers in November 2007. 

 

 
Reason for holiday home purchase, 2007 vs 2008  

 2007 2008 

Investment 
for capital gains 27% 37% 

Lifestyle 
investment/cheap hols 

22% 36% 

Investment 
for rental income 

35% 27% 
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There are two significant shifts in the type of investor now letting out their homes for short term lets. 

The lifestyle investors are more akin to those who have owned for five years or more and bought at a 

time when overseas property investment was the realm of the affluent. It is therefore interesting to see 

a growth in the number of these types of investor now making their properties work harder for them. 

This could be because they have not accrued enough value to support retirement, if that was their 

intention; or it could be that they simply have realised the extra that the property could be earning 

them. The increase in the number of landlords who initially bought a second property or more for 

capital gain purposes must surely be a reflection of the slowdown in the property markets and that, 

even if they could sell, they would rather wait for prices to rise again than sell at a lower margin or 

even loss.  

 

It also shows how those who bought with rental income in mind are being almost diluted. It is 

therefore reasonable to assume that rental income has become a necessity for some, and a bonus for 

others, in tricky financial times. 

 

However, just 5% said they were renting primarily because they could not sell their property, which is 

a sign of the long term nature of short lets for the majority of second home owners. 
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A third of holiday home landlords have a mortgage L TV of at least 

76 per cent  

 

The crux of the crunch, it seems, for most holiday home investors is what it is costing them to have a 

second home. 

 

�  Three quarters of owners paid £100,000 or more for their property 

�  65 per cent having mortgages of 50 per cent loan to value or higher, a third 76 per cent or 

more and a fifth owing more than 90 per cent on their home 

 

Furthermore, 37 per cent have local currency mortgages – the majority in euros, which throughout 

2008 strengthened significantly against the pound and suffered rising interest rates, causing an 

unwelcome sting for investors.  

 

For example: 

A €200,000 interest only mortgage on a 6% deal will cost the home owner around €1,000 per month. 

Paying this via a currency transfer from pounds to euros would in 2007 have been at a rate of around 

1.45 euros to the pound, equating to £690. Based on the current pound to euro exchange rate of 

around 1.2 it would cost £830 – a monthly increase of almost £140 expenditure. 

 

A deeper look at the matter, when comparing this year’s data to that of December 2007, reveals the 

following:  

 

How holiday home purchase was financed, 2007 vs 200 8 

 2007 2008 

Cash/savings 44% 35% 

Remortgaged 
property 

27% 17% 

Local currency 
mortgage 

14% 37% 

Sterling mortgage 6% 6% 

Inheritance 4% 4% 
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£8,000 average gross rental income per annum – or a  part time job 

 

It is a reality of both the property and travel markets that each destination behaves differently and 

attracts different customers for different reasons. In the same way some holiday home landlords will 

be able, and will need, to fill more than the summer holiday weeks with paying guests in order to 

cover their costs, others simply don’t need to, or have a property in a location that does not have the 

infrastructure or culture to support extended levels of tourism. 

 

For example, the average number of occupied weeks in the Black Sea coast area of Bulgaria is 12 

weeks, i.e. the summer months; whereas the season in Malta and Gozo stretches from May through 

to October, the extreme ends of the season supported by visitors who cannot cope with the heat of 

the July and August period. 

 

As such, the following figures support these facts. Around a third (32 per cent) of holiday home 

landlords advertising through holidaylettings.co.uk fill their homes with paying guests for 25 or more 

weeks of the year.  

 

An example of this length of season would be Malta. Average weekly rental prices for a two bedroom 

property in the summer months are in the table below. If the property was full for four weeks of each 

of these months (24 weeks) the gross rental income would be an approximate average of £9,541. 

 

Malta rental income example 2008  

 May-08 Jun-08 Jul-08 Aug-08 Sep-08 Oct-08 

Average weekly 
rental in month  

£345 £378 £408 £443 £470 £341 

Number of weeks 
occupied  

4 4 4 4 4 4 
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To take another example from the same survey, half of holiday home owners told us that they fill 18 

weeks or more a year with paying guests. This season length may apply more to Spain, where the 

summer months are in high demand from June through to September, but so are key British school 

holiday periods like Easter and half terms. 

 

Using the 18 week model, a two bedroom Spanish property can achieve an approximate average 

gross rental income of £8,117. 

 

Spain rental income example 2008  

 Apr-08 May-08 Jun-08 Jul-08 Aug-08 Sep-08 Oct-08 

Average weekly 
rental in month  £360 £378 £413 £508 £532 £421 £360 

Number of weeks 
occupied  2 1 3 4 4 3 1 

 

 

Asked separately how much rental income they earn each year from their holiday homes, 

holidaylettings.co.uk customers are on average earning £8,000; tying in with the two examples above. 

To put this figure into context it could be compared to income from a part-time job, but there’s no desk 

or daily routine to be tied down to. 
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Mr & Mrs Holiday Lettings today  

 

As already suggested, holiday home landlords are a mixed bag of investor types, but also individuals.  

 

To reinforce the shift in characteristics of landlords in the last 12 months the following are 

comparisons of the data captured in the December 2007 survey and the September 2008 survey. It 

looks specifically at age, employment level and property use. 

 

Whilst the following table doesn’t show significant shifts in the demographic of holiday home landlords 

year on year, it does show the beginnings of a shift towards younger investors; those typically 

expected to have fewer assets or capital and therefore more likely to be dependent upon a mortgage 

and rental income. 

Age range of holiday home 
landlords 2007 vs 2008  

Age 2007 2008 

45-54  32% 34% 

35-44  29% 31% 

55-64  27% 22% 

26-34  7% 9% 

 

An increase in the volume of self-employed investors, shown in the following table, implies either a 

realisation on the part of self-employed business people of the added value of their second homes, or 

that those relying on capital gains income are more likely to be self-employed and of entrepreneurial 

nature.  

Employment status of holiday home landlords 
2007 vs 2008  

Employment status 2007 2008 

Self-employed 36% 38% 

Employed full time 35% 34% 

Retired 15% 12% 
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The following table shows a far greater spread of household income of advertisers than a year earlier, 

which again reflects the shift in type of holiday home advertiser entering the marketplace. It is 

particularly interesting to see a rise in the number of higher earners; this could reflect those who 

bought initially for capital gains prospects who have greater assets available. Furthermore, the 

number earning less than £20,000 per annum has fallen, which is either a reflection of the difficulty of 

getting on the property ladder, or the retired demographic being slightly smaller in this year’s survey. 

 
 

Employment status of holiday home landlords  
2007 vs 2008 

 

Household income  2007 2008 

£30,000 - £44,999  26% 16.5% 

£45,000 - £59,999  16.5% 19% 

Up to £20,000  16% 12.5% 

£60,000 - £79,999  14% 15% 

£20,001 - £29,999  10% 13% 

£100,000+  10% 15% 

£80,000 - £99,999  7.5% 9% 
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It’s not all about private owners  
 

Alongside the 16,000 or so individuals who use holidaylettings.co.uk to advertise their holiday homes 

to holidaymakers, there are further individuals who leave their homes in the hands of a letting agent, 

both overseas and in the UK. There are currently over 900 letting agents using the site to advertise 

more than 7,700 properties (agent portfolios typically range from 10 – 200 properties). 

 

As house sales fall to less than one per week2 estate agents have begun seeking alternative income 

streams. As reported, lettings is a booming business, but so is short lets, and Holiday Lettings is 

experiencing a growth in letting agent business as a result.  

 

A quarter of the properties advertised by letting agencies through holidaylettings.co.uk have been new 

business since January this year; an increase of a third in new agent business compared to the first 

eight months of 2007.  

 

Over a third of short let agents entered the market place in the last 18 months 

 

To assess the reality of the holiday lettings marketplace for agents Holiday Lettings conducted a 

survey of its agent customers in October 2008. Over 200 responses (a 23 per cent response rate) 

from a range of UK and overseas based agents have provided some insightful results. 

 

Further to the growth in this side of the business experienced by Holiday Lettings, short term lets is 

new in the last 18 months for over a third (36 per cent) of agent customers, with a further third 

accruing two to five years experience and the final third more than five years. 

                                                      
2 Royal Institute of Chartered Surveyors figures for three months to end of August 2008. As reported in The Times, 9 
September 2008. 
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These figures alone show the beginnings of a migration towards short term lets; motivation for 

entering the short lets market is equally significant: 

 

Reasons for entering short term/holiday lettings bu siness  

Popularity of location with holidaymakers 62% 

Interest from property owners in short term lettings 51% 

Demand for short term let properties 31% 

Seeking alternative income from residential 
sales/lettings 

23% 

Higher weekly rents on short term lettings pro rata 19% 

Buoyancy of holiday lettings market in current climate 16% 

Downturn in residential sales/lettings 6.5% 

 

76 per cent predicted growth in volume of holiday h omes in 2009 

 

While the majority of agents are in short lets because of their location and a long term demand, it is 

interesting to see the numbers that have made a distinct business decision to seek an alternative to 

sales in the current climate and also a realisation or appreciation of the higher value of holiday lettings 

income. 

 

Whilst this remains a definite growth market for the coming months this is not expected to be a short 

term migration, more a permanent move to, or addition of, short lets to agents’ books. Supporting this, 

agents were asked to give their view on the short lets market going forwards. The opinions gathered 

demonstrate a collective belief that the number of second homes available for rental will grow. This 

demonstrates an elemental certainty that the added value of a second home is becoming increasingly 

understood. 

 

Reasons for entering short term/holiday lettings bu siness  

 
Increase 

significantly 
Increase 
slightly 

Remain 
static 

Decrease 
Slightly 

Decrease 
significantly 

Number of 
available homes 
will... 

31% 45% 17% 8% 1% 

Demand for 
homes will... 

12.5% 28.5% 28% 23% 10% 
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Occupancy on the rise despite increased supply 

 

Although their opinions on levels of demand from holidaymakers do not quite match opinions on 

supply, the weighting is ultimately positive towards good supply and demand figures. Furthermore, 44 

per cent did say that demand and occupancy had actually increased in the last 12 months when 

compared to 2007.   

 

That figure in itself supports the argument that staying in a private holiday home and opting for self-

catering over a hotel is a growing trend; in part because of the increasing availability of homes to 

choose from and locations they are available in, but also because of the greater experience they 

create for holidaymakers who have their very own home, space and bedrooms as well as the freedom 

to eat when they want and head to the pool when they want because there won’t be a scrabble for the 

sun loungers. No to mention that a break in a private holiday home costs more than 50 per cent less 

than an equivalent stay in a hotel3. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                                                      
3 Holidaylettings.co.uk Holidaymaker Survey, May 2008 
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Outside influences and the outlook for 2009 
 

It is important to acknowledge the factors related to and affecting the industry, but outside our direct 

control and how these will impact on the holiday home owner and holidaymaker in 2009. 

 

Recession 

The economic impact on those who already own additional property or are about to complete is likely 

to be the most significant marketplace for growth in the holiday lettings industry. Data from Mintel4 and 

from the Holiday Lettings home owner survey5 revealed that rental income was only the primary 

reason for purchasing a second home for one fifth of investors. The results of the same survey 

revealed that Holiday Lettings is already experiencing a shift towards a majority customer base for 

which rental income has become a necessity rather than a benefit or intention. Whilst November’s 

drastic interest rate cuts should aid the most troubled home owners it will be some time before the 

benefits are really seen, including whether it will help stimulate the property markets again. 

 

The economic impact on holidaymakers is also important to assess. In a survey of holidaymaker 

customers in May 2008, holidaylettings.co.uk found that three quarters of people count holidays as an 

“essential” part of their well being. That bedrock of opinion and the already strong demand for 2009 

holidays leads us to conclude the following: 

� There will be increased focus on and demand for holidays in the UK 

� People may take fewer holidays compared to 2007 

� Short haul locations will still prosper because of the need for sunshine and relatively 

comparable security of low cost carriers such as Ryanair and easyJet, but also because more 

established airlines such as BA fly to the majority of destinations covered by low cost carriers 

� Flights will be booked earlier because last minute booking no longer reaps deals on prices 

 

Airlines 

At least 30 airlines have grounded their final plane this year6 and route cutbacks are gaining greater 

attention than ever before because of the economic climate we are in, with the focus primarily on low 

cost carriers. However, Ryanair and easyJet are notorious for chopping and changing routes at little 

notice and relatively frequently, so we asked all of our customers, owners and agents, how they 

valued or relied, specifically, on low cost airlines both for reaching their own homes but also for 

attracting guests.  

                                                      
4 Mintel, The Market for Homes & Housing Overseas - UK, August 2006 
5 September 2008 
6 Economist, 22 October 2008 
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The results showed that reliance was greatest during the peak summer months but that between 

November and May, with the exception of ski and winter sun destinations, there was no reliance at all 

on low cost carriers for 59 per cent of respondents. Furthermore, just one third of owners and agents 

said they were “very reliant” on low cost carriers at any time of year. This is particularly important to 

note given airlines cutting back mainly on the non-profitable routes, which is unlikely to happen to 

peak summer routes. 

 

Airlines most used by owners: 

easyJet – 49% 

Ryanair – 39% 

BA – 28% 

Monarch – 25% 

Thomsonfly – 19% 

 

Airline owners most recommend to guests: 

easyJet – 52% 

Ryanair – 42% 

BA – 29% 

Monarch – 27% 

Thomsonfly – 20% 

 

The comparison here is mostly a lifestyle one, whereby some owners clearly have a personal 

preference or financial ability to fly with airlines other than easyJet and Ryanair; yet they are, without 

doubt, the two most recommended to guests; most likely to ensure that holidaymakers perceive the 

holiday to be as economical as possible. 

 

Doorstep lettings 

If holiday budgets are affected in 2009 the expectation is that people will take fewer holidays and 

holiday closer to home. This enables us to conclude that short haul destinations served by low cost 

carriers will prosper along with the “UK-cation” as it becomes ‘cool’ again to holiday on your doorstep. 

Owners of UK second homes will doubtless benefit and increased hype throughout 2008 about the 

great British holiday will potentially have a herding effect on opinion towards the “UK-cation” in 2009. 

 

 

 



Page 18 of 22 

 holidaylettings .co.uk – The UK’s No.1 holiday home website 

Media Enquiries : Kate Stinchcombe, PR Officer t 07791 114296 / 01865 312010 e kate@holidaylettings.co.uk   

It’s as simple as...  

 

However, not all owners of second homes are yet convinced by the cash benefits or the ease of 

sharing their home with paying guests. It really is as easy as putting your most personal 

belongings/clutter in a lockable chest, insuring yourself and your property against damage, theft and 

liability, paying tax on your rental income and running a part time business on the side.  

 

To qualify as a holiday let property it must be fully furnished so that guests are able to live out of it 

without having to buy further furnishings. 

 

It must be available for 140 days of the year and let for at least 70 days (10 weeks). It cannot be 

occupied by the same person for more than 31 consecutive days. 

 

Income tax is payable on rental profit, less expenses. There are, however, three significant tax 

benefits to running a holiday let:  

1, Offsetting losses  - if you make a loss, rather than a profit, that loss can be offset against any other 

income you have, i.e. paying less tax on your other income 

2, Capital gain deferral  – if you sell your holiday let and reinvest the profits from the sale in another 

asset you can defer the capital gains tax until the final sale of the asset where the profit has been 

invested. 

3, Entrepreneurs’ Relief  – if you do sell your holiday let, you can benefit from the business rate on 

CGT, which works out at 10 per cent on the first £1m of gains, rather than the personal rate of 18 per 

cent 
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The private holiday home holiday 

To conclude this report the following section considers the value of the private holiday home 

marketplace and the increasing demand for this type of accommodation. 

  

�  Self-catering breaks to reach 34 million per annum by 20117 

�  £21 million to be spent on independent holidays by 2009 

�  Freedom, flexibility, choice, value for money 

 

According to figures from Mintel8 around 22 million trips taken in 2006 were self-catering breaks 

compared to just 14.9 million package holidays9. With a total of 70 million trips10 taken overseas by 

Britons last year and self-catering breaks expected to reach 34 million a year by 201111, self-catering 

holidays in private homes are likely to dominate the marketplace in coming years. 

 

Independent holidays grew by 60 per cent in the period 1998-2004 according to Mintel; with spend 

increasing to nearly £12 million per annum, as a result of the convenience of booking online and the 

cost effectiveness of low-cost flights. In addition to the ease and convenience of booking holidays 

independently and online, there has been a noticeable shift from hotel holidays towards self-catering. 

The holidaylettings.co.uk holidaymaker survey revealed that 72 per cent of people prefer to book 

accommodation independently and online because of the greater choice of accommodation. 

 

Asked about their standard accommodation choices now and 10 years ago, those surveyed also 

revealed that 10 years ago only 37 per cent of them opted for self-catering, compared to now when 

only seven per cent still prefer to stay in a hotel. Beach and seaside breaks topped the list when it 

came to choosing a holiday home, followed by holidaying with friends and/or extended family, rural 

retreats and long haul breaks. 

 

Other factors that have changed over that time frame include how they research their holidays. 59 per 

cent stated that they used to rely on printed brochures and 57 per cent on high street travel agents. 

Interestingly, 39 per cent said they now spend over 11 hours online researching each holiday. 

 

Most poignant perhaps are the reasons behind opting for self-catering accommodation: 

�  71 per cent appreciate greater flexibility (meal times, no chambermaid interruptions, etc.) 

�  65 per cent value the extra space 

�  55 per cent enjoy having separate bedrooms for family members / friends 

�  44 per cent like having shared, yet private, living space 

�  42 per cent benefit from it being cheaper per person 

                                                      
7 Mintel Self Catering Holidays, UK, February 2007 
8 Mintel Self Catering Holidays, UK, February 2007 
9 ONS, Travel Trends 2006 
10 NSO, IPS Survey, February 2008 
11 Mintel Self-catering holidays, UK, February 2007 
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Editor’s Notes  

The data provided here is based on privately owned holiday homes advertised and enquired about 

through holidaylettings .co.uk. Herein, ‘accommodation’ refers to privately owned, self-catering 

accommodation, which is available to rent by booking direct with the owner or letting agent. There are 

currently 27,000+ holiday homes advertised on the site, a figure that has increased by 50 per cent 

year on year increase, demonstrating the fierce growth experienced in this sector. 

 

Case studies 

If you would like a human interest perspective to support any of the information provided here or for 

another piece you are working on, please contact Kate@holidaylettings.co.uk for further opportunities. 

All case studies available are current advertisers on holidaylettings .co.uk, have first hand experience 

of property investment in the UK and/or overseas and are happy to discuss their story with you. Hi-res 

images are also available upon request. 

 

Trend data 

holidaylettings .co.uk can provide trend data on where holiday home rental properties are appearing 

globally; destinations about which holidaymakers are making enquiries, when and how far ahead; and 

how the supply and demand figures compare. Data can also be provided on average weekly and 

annual rental income using typical occupancy figures and tariff data. 

 

Industry insight / commentary 

Both Ross Elder, managing director, and Kate Stinchcombe, PR officer, are available for industry 

comment or quotes on the overseas property rental market. Ross Elder is a regular speaker at 

overseas property events and expos on how best to invest for rental income. 

 

Holidaymaker enquiries 

The average enquiry rate for the whole site is currently 37 enquiries per property per year, which 

equates to approximately three per month. The average enquiry rate is the number of enquiries sent 

by holidaymakers to each property and is averaged out depending on set criteria, i.e. an average can 

be provided for the whole site, or refined by country, region, sub-region (where applicable) or by town. 

 

Due to the nature of average figures, some properties will perform better and receive in excess of the 

average than others below. The site average is quoted as a recommended guideline for optimum 

advert performance on the site. Herein, ‘enquiry’ does not mean booking; it is the responsibility of the 

owner of the property to convert each enquiry into a booking. We provide advice on how best to 

achieve this, which includes responding as quickly as possible to enquiries, because we are aware 

that holidaymakers send more than one enquiry per visit to the site. 

About holidaylettings.co.uk 
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holidaylettings .co.uk is the most visited UK based holiday home rental website (source: Hitwise); 

attracting in excess of 1.5 million visitors each month to browse 27,000 holiday homes in more than 

100 countries worldwide.  

holidaylettings .co.uk has positioned itself as the most effective means of online advertising for 

holiday homeowners and the most user-friendly accommodation search tool for holidaymakers 

seeking flexible holiday options.   

FTSE250 company Rightmove.co.uk acquired a majority stake in holidaylettings.co.uk in March 2007. 

Despite the reputational and financial security provided by this relationship, the original co-founders of 

holidaylettings.co.uk continue to lead the company with their passion for and experience of the 

industry. 

 

Private holiday homes, or self-catering accommodation, create greater opportunities and richness of 

experience for holidaymakers. Renting an entire apartment or house provides private communal 

space for your party complete with individual bedrooms for guests. Families love the freedom of being 

able to feed children within their normal routine, and wash their clothes as required enabling them to 

pack less too. Compare a relationship with a private home owner before the trip with a concierge at a 

hotel; first hand experience of all the sights, sounds and experiences in the local area versus a 

concierge on commission to promote certain locations. 

 

 

 

 

 

For further information, please contact: 

Kate Stinchcombe, PR Officer, holidaylettings.co.uk  

t  01865 312010 / 0779 111 4296    e  Kate@holidaylettings.co.uk  
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Holiday home rental matrices 

The following pages include tables displaying average rental rates for self-catering holiday homes. 

The rental rates are drawn and averaged from those entered by individual private owners into their 

property adverts on holidaylettings.co.uk. The locations and property size have been selected 

according to the volume of properties in each country (i.e. available sample). 

These tables are a guide for researching ‘mixed use’ or rental oriented investment purchases 

overseas. They offer no guarantees, but can be used to inform owners on current market rental and 

seasonality for a given location and property size, based on real rental examples. They can be used 

to demonstrate the potential certain locations have for raising rental income. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


